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Week 1 Discussion Response to Professor
Hello Professor,
When conducting marketing research, acknowledging the differences in consumer requirements and behaviors based on their culture will result in an alteration of various aspects of the research process. For starters, taking into consideration a foreigner’s experiences and preferences in marketing research will necessitate a segmentation of the customer base depending on their different needs. If a company has American customers, for instance, more accurate research may require segmenting them using their preferences which are based on their subcultures, since the company’s African-American customers have different needs to those of its Chinese-American customers or Latinos. Subsequently, the research questions will have to be more specific such that they will address specific features of the different groups of customers (Aaker et al, 2015). Also, the data collection methods will involve additional measures to collect data regarding the different groups of customers (Douglas & Craig, 2006).

References
Aaker, D. A., Kumar, V., Day, G. S., & Leone, R. P. (2015). Marketing Research (12th ed.). Hoboken, N.J.: John Wiley & Sons. 41-42, 45-61, 86-89.
Douglas, S. P., & Craig, C. S. (2006). On improving the conceptual foundations of international marketing research. Journal of International Marketing, 14(1), 1–22. https://doi.org/10.1509/jimk.14.1.1
